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EXECUTIVE SUMMARY

As the lockdown hit hand sanitiser was scarce. Alcohol producers stepped up and
turned over their equipment to produce and donate enough high-strength ethanol
to produce a bottle of hand sanitiser for every household each week at the peak of
manufacture.
Pubs sought to provide vital support and services to the villages, towns, and cities
in which they operate. Adapting their services, they transformed themselves into
shops, selling essential groceries, operated take away deliveries and organised
volunteers. This was vital work as in some areas pubs are the only public
convenience for miles around and their accessibility was crucial for some of the
most vulnerable in society.
Pubs and their teams have faced significant challenges. The wider sector provided
help to ensure bartenders and owners were able to endure the mental and
financial challenges posed by the reopening and reclosing of venues. 
Charities such as The Drinks Trust provided direct frontline support to thousands.
From education and well-being seminars to the 24-hour advice helpline staffed by
clinically trained psychotherapists they provided teams with practical help.
Member bodies and drinks companies stepped up to engage with government on
the raft of guidelines that were sought by pubs and bars to ensure they could
operate in the new ‘socially distanced normal’. The extent and complexity of the
restrictions made the additional educational support to explain the purpose of the
provisions essential.

Reactive review 
While we are in the third national lockdown, we are taking this moment to review the
extensive support provided by organisations involved in alcohol. We do this to
celebrate their continuing hard work and also to allow other sectors to draw from the
body of activity. It is our hope that others will be inspired by the programmes and
ideas that have poured from producers, charities, member bodies and consumer
groups during the pandemic. 
 
Invariably we will have missed mentioning some of the large or smaller activities by the
sector during this time and for that we are sorry. Please do get in touch to share your
actions as we anticipate following-up with more research on the work of all the groups
involved in alcohol later in the year once some semblance of normality returns and we
can reflect better.

Hands, Face, Space 
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EXECUTIVE SUMMARY
There has been a great deal of focus on lifestyles during the lockdown, including
people’s drinking choices. For hard facts we can look to the extensive number of
studies carried out over the lockdowns. 
Reassuringly over 31 pieces of research the moderate majority has remained the
norm, with four in five people continuing to drink within the Chief Medical Officer’s
14 unit a week guideline. The more evidence gathered, the more it appears that
people have been consuming the same or less as before lockdown, with over a
quarter reducing their intake.
However, there remains a small minority who drink at harmful levels, who have
been hit hard by the closure of key services and continued isolation from support
networks. The industry understands that they need targeted professional help to
overcome what are often multi-faceted challenges.

The lockdowns have seen an acceleration and advancement of long-term
consumer trends, with drinkers turning to buying alcohol online and shifting what
was in their basket, buying more premium products or more low and no alcohol
alternatives. 
Hand in hand with the growth of online sales, the Portman Group saw an increase
in the number of enquiries from producers about how to enable consumers to try
new products responsibly.   
Unfortunately, pubs are closed and we don’t know when they will reopen. After the
first and second lockdowns the industry worked incredibly hard to invest in
physical distancing measures to safely reopen. Coupled with industry campaigns
about returning, 82% of British adults who had been to the pub at least once
between May and October felt that hospitality businesses were COVID-secure
environments (CAMRA / YouGov Oct 2020). We hope that consumers remember
this when pubs can reopen and support their locals again. 

Impacts on drinking behaviour

Changes to shopping habits 

The future 
We are not out of the woods yet. There are significant challenges and continued
uncertainty in the immediate future for the sector and the country. Despite this we
know that the sector is committed to continuing its support and to acting responsibly.
Their efforts to support communities, pubs and their staff goes on. We will continue
to do our part and call on the Government and the public to help the sector in
return.



WITH HUGE THANKS FOR
ALL OF THE SUPPORT 
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Authored, edited and designed by the
Portman Group as a thank you to the
sector for all of the work carried out during
the COVID-19 pandemic. 



 

 

SUPPORTING
COMMUNITIES 

 

 The drink sector's
response during
the COVID-19
pandemic

 
Published February 2021  

For more information 
www.portmangroup/covid-19
comms@portmangroup.org.uk


